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Mid-sized, Corporate, and City centers, as well as centers with contract services, achieved the high-
est occupancy rates in 2003. 
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The greatest percentage of meetings held at Residential Conference Centers were Training/
Continuing Education sessions. 
 

Training / Continuing Education
Management Planning
Professional / Technical
Sales Meetings
Other
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Professional / 
Technical

17.4%

Sales Meetings
8.6%

Management 
Planning

22.2%

Other
6.2%

Training / 
Continuing 
Education

45.6%
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